
Revisions: 

• Branding Alignment: Updated to reflect the newly launched SMC Mattering 
Campaign. 

• Visuals (Pages 4 & 6): The revised visuals that were previously shared as separate 
attachments have now been incorporated. 

o SEAP Expenditure Report (2022–2025): Corrected an error that was 
discussed during the Senate information meeting on September 29. 

• Page 43 – Strategy 3: Update Institutional Policies and Practices: 
Updated to include reference to the Education Code. The strategy now emphasizes 
continued evaluation of policy changes and builds on prior efforts—such as 
performance evaluations for all groups—to align with Title V updates, in 
collaboration with Human Resources, Academic Senate, and other campus 
stakeholders. 

 


