1D SMC CARES &

0
. ) 50

THANKS(GIVIN(

m SMC Faculty Senate Meeting

November 18, 2025

Presented by

[__ Tracy Beidleman & Alonzo Campos




THANKS(GIVING)*

MONDAY, 11/24
1 AM-7PM

TUESDAY, 11/25
1AM -7 PM



38 81 100

STUDENTS STUDENTS STUDENTS

Homegrown by Wendi DeMorst & Lizzy Moore

GIVING THANKS(GIVING

HISTORY

1,156

STUDENTS STUDENTS STUDENTS

Cost: $31,925 Cost: $59,242 Cost: $108,327

2,024

STUDENTS

Cost: $135,123

2,397

STUDENTS

Cost: $155,000

Est: $211,000



GIVING THANKS(GIVING) 202
2025 STUDENT OFFE

e shelf stable items e sweet potatoes .
e apples e garlic C
® pedars e onions 9
e potatoes o carrots &celery o
cranberries
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GIVING THANKS(GIVING) 2025

OUR MISSION

Address students’ basic needs targeting food insecurity

GOAL #1: AGENCY

Create an environment where students have the agency to
select the food items they want to eat. In addition to securing
goods for themselves, students may require items for their
families. Giving students the agency to share their items
creates goodwill and reduces anxiety and stress.*
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GOAL #2: CENTER BASIC NEEDS OFFERINGS

Offer the holiday program aligned and within close proximity of
SMC’s Bodega, where some of the basic needs services are
centralized.

GOAL #3: CALFRESH INTEGRATION

Actively informing students about CalFresh eligibility
requirements, providing one-on-one assistance to complete
applications and renewals, and providing access to
verifications and submission assistance.

GOAL #4: RAISE FUNDS FOR YEAR-ROUND SUPPORT

In addition to raising funds to cover GTG expenses, this
program sets its goal to exceed the event cost, creating
another pipeline of funding for Basic Needs to support students
throughout the academic year.

*Source: Bruckner, H. K., Westbrook, M., Loberg, L., Teig, E., & Schaefbauer, C. (2021). “Free” food with a side of
shame? Combating stigma in emergency food assistance programs in the quest for food justice. Geoforum, 123, 99-106.



RACK

BASIC NEEDS:

A group of dedica
worked all year wi
1,200 gently used
over the two-da
warmth f

Limit: (1)
While su



GIVING

THANKS(GIVING)‘25
Goal: $250,000 To Date: $225,893
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https://www.albertsonscompanies.com/about-aci/our-impact/Albertsons-Foundation/default.aspx
https://www.laylabagels.com/

DONATE - SHARE -
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